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Net Positive Paul Polman 2021-10-05 A Financial Times Best Business Book of the Year Named one of 10 Best
New Management Books for 2022 by Thinkers50 "An advocate of sustainable capitalism explains how it's done" —
The Economist "Polman's new book with the sustainable business expert Andrew Winston⋯argues that it's
profitable to do business with the goal of making the world better." — The New York Times Named as
recommended reading by Fortune's CEO Daily "⋯Polman has been one of the most significant chief executives of
his era and that his approach to business and its role in society has been both valuable and path-breaking." —
Financial Times The ex-Unilever CEO who increased his shareholders' returns by 300% while ensuring the
company ranked #1 in the world for sustainability for eleven years running has, for the first time, revealed how to
do it. Teaming up with Andrew Winston, one of the world's most authoritative voices on corporate sustainability,
Paul Polman shows business leaders how to take on humanity's greatest and most urgent challenges—climate
change and inequality—and build a thriving business as a result. In this candid and straight-talking handbook,
Polman and Winston reveal the secrets of Unilever's success and pull back the curtain on some of the world's
most powerful c-suites. Net Positive boldly argues that the companies of the future will profit by fixing the
world's problems, not creating them. Together the authors explode our most prevalent corporate myths: from the
idea that business' only function is to maximise profits, to the na ve hope that Corporate Social Responsibility
will save our species from disaster. These approaches, they argue, are destined for the graveyard. Instead, they
show corporate leaders how to make their companies "Net Positive"—thriving by giving back more to the world
than they take. Net Positive companies unleash innovation, build trust, attract the best people, thrill customers,
and secure lasting success, all by helping create stronger, more inclusive societies and a healthier planet. Heal the
world first, they argue, and you’ll satisfy your investors as a result. With ambitious vision and compelling stories,
Net Positive will teach you how to find the inner purpose and courage you need to embrace the only business
model that will matter in the years ahead. You will learn how to lead others and unlock your company's soul, while
setting and delivering big and aggressive goals, and taking responsibility for all of your company's impacts. You'll
find out the secrets to partnering with others, including your competition and critics, to drive transformative
change from which you will prosper. You'll build a company that serves your people, your customers, your
communities, your shareholders—and your children and grandchildren will thank you for it. Is this win-win for
business and humanity too good to be true? Don't believe it. The world's smartest CEOs are already taking their
companies on the Net Positive journey and benefitting as a result. Will you be left behind? Join the movement at
netpositive.world
The Green to Gold Business Playbook Daniel C. Esty 2011-04-08 "Implement the green strategies outlined in
Dan Esty's and Andrew Winston’s bestseller Green to Gold" Hard-nosed business advice for gaining competitive
advantage through sustainability action in buildings and operations, information technology, product design,
sourcing, manufacturing, logistics and transportation, marketing, accounting, and other key business functions
Whether you are a climate change skeptic or an environmentalist, sustainability issues cannot be ignored in
today’s corporate world. With rising energy and natural resource costs, intensified regulations, investor
pressures, and a growing demand for environmentally friendly products, sustainability is no longer an option—it’s a
business imperative. Unlike many green business books, the Playbook skips the environmental ideology and deals
exclusively with tools and strategies that have been shown to cut costs, reduce risks, drive revenues, and build
brand identity. Builds on Dan Esty and Andrew Winston’s prizewinning Green to Gold, which has become a
business classic and a staple of management training across the world. Shows in detail how each business

function or department can achieve an eco-advantage over the competition Offers frameworks, checklists, and
action plans applicable to any business–big or small, in manufacturing or services The Green to Gold Business
Playbook gives you the tools to make green work-and work profitably-for your business.
The New Rules of Green Marketing Jacquelyn Ottman 2017-10-19 For too long, marketers of sustainable goods
and services have targeted "deep green" consumers to promote their products – and they have little to show for
their efforts. In this innovative book, Jacquelyn Ottman shows how the green market has moved beyond such
niche marketing, and how marketers will find greater success promoting the inherent superior value of their
offerings. Greener products are now available within every industry and are a part of our everyday lives. But they
didn't get to be so ubiquitous just because they are better for the planet. Whether they were promoted as such or
not, sales of green products have grown so fast because of the added value they provide: health, superior
performance, good taste, cost-effectiveness, or simply convenience. This central emphasis on primary benefits –
the new rules – is critical to winning over the mainstream consumer and to driving overall organizational growth.
The New Rules of Green Marketing helps readers understand why value-based sustainability marketing has
become a critical organizational capacity, and how readers can adopt this approach in their own organizations.
Illustrated by examples from both international mainstream and the more niche "deep green" leaders who are
showing everyone else the way, the book provides practical strategies, tools and inspiration for building every
aspect of a credible value-based green marketing strategy, including:How to use a proactive approach to
sustainability to spur innovationHow to frame environment-related benefits with relevance to mainstream
brandsHow to communicate with credibility and impact – and avoid "greenwashing"How to team up with
stakeholders to maximize outreach to consumersHow to use a life cycle orientation to ensure the integrity of
one's offeringsHow to best take advantage of recent technological advances in social mediaDrawing on the latest
data from leading researchers and reflecting on learnings from Ottman's corporate clients and other pioneers
including GE, Nike, HSBC, Method, Starbucks, Timberland, HP, NatureWorks, Philips, Procter & Gamble,
Stonyfield Farm and Wal-Mart, this book shows how market leaders are edging out the competition using effective
value-first marketing strategies. This book captures the best of the author's previous groundbreaking books on
green marketing and takes the content into the 21st century. Whereas earlier works focused on readers who were
less familiar with green initiatives, this work squarely focuses on a new generation of marketers who likely
themselves grew up with an appreciation of sustainability and who want and need to know how to connect
effectively with mainstream consumers.
Brain Sense Faith Hickman Brynie 2009-09-28 Complex and crucially important, the senses collect the massive
amount of information we need to navigate daily life, and serve as a filter between our inner selves and the larger
world. But the science of how the senses work has been little understood—until now. New research is rapidly
uncovering fascinating insights into how the brain processes sensory information. It’s not simply a matter of the
brain controlling the senses; the senses actually stimulate brain development. For example, the brain’s soundprocessing centers mature properly only when sound impulses trigger them to do so—which is why cochlear
implants are best used before the age of three. Brain Sense reveals this and a wealth of findings on how the brain
and senses interact, as it examines each of the five major senses: touch, smell, taste, vision, and hearing. With
eloquent writing and gripping stories, the author deploys a rare gift for explaining complex scientific ideas in a
way that is clear and comprehensible. She introduces the scientists at the forefront of “brain sense”
studies—neurologists, brain mappers, biochemists, physicians, cognitive psychologists, and others—as well as reallife people who are contributing to the research and benefiting from its practical applications, such as haptic
devices to assist people who have lost limbs or rehabilitative software for those who have suffered impairments
to their motion vision. You’ll find new research that explains: • Why placebos work by changing the way the
brain processes pain • How humans respond to pheromones in the same manner as other animals • How taste is
highly influenced by expectations of taste • Why color significantly aids the ability to remember an object •
How the capacity for language is already at work in newborn babies • What happens in the brain to produce
sensory experiences such as d j vu and phantom limb pain • And much more Expansive and enlightening,
Brain Sense shows us that the brain is both flexible and variable, and the reality that we construct based on inputs
gathered from the senses differs from person to person. It sheds a much-needed light on the elusive workings of
the extraordinary human brain.
Business, Environment, and Society Vesela R. Veleva 2016-12-05 This book blends theory and practice to
support courses in corporate social responsibility (CSR), business and society, and environmental management
and sustainability. Based on her extensive work with companies, the author offers engaging readings and teaching
cases that address key challenges for business today - measurement, supply chain management, public policy, and
stakeholder pressures. Part I focuses on the macro-level and provides an overview of concepts such as the green
economy, eco-industrial parks, corporate social responsibility (corporate citizenship), nanotechnology, and
sustainable consumption. Part II provides specific frameworks and tools for sustainability management and
measurement at the company level. Part III includes detailed teaching cases of several well-known firms. The
main theme is that business is a key player in achieving a more sustainable development, yet its practices are
often narrow in focus or shortsighted. The text provokes discussions around issues such as: Is business
sustainability possible in a market economy focused on increasing consumption? Should a product or service be

called "green" when it puts at risk the health and safety of workers? What can U.S. policymakers learn from their
European counterparts when it comes to protecting human health and the environment? How can we ensure that
the benefits of nanotechnology exceed its risks? How can sustainability indicators be used as a tool to advance
sustainability by companies and policymakers? The book provides a flexible, up-to-date supplementary teaching
tool for undergraduate and graduate students, executive education courses, and certificate programs. Intended
Audience: Primarily undergraduate and graduate students taking courses in environmental management, corporate
social responsibility (CSR), sustainability, or business and society; as a supplementary text in professional
education and certificate programs in environmental management, corporate citizenship, sustainability, and CSR.
Images and Identity in Fifteenth-century Florence Patricia Lee Rubin 2007-01-01 An exploration of ways of
looking in Renaissance Florence, where works of art were part of a complex process of social exchange
Renaissance Florence, of endless fascination for the beauty of its art and architecture, is no less intriguing for its
dynamic political, economic, and social life. In this book Patricia Lee Rubin crosses the boundaries of all these
areas to arrive at an original and comprehensive view of the place of images in Florentine society. The author
asks an array of questions: Why were works of art made? Who were the artists who made them, and who
commissioned them? How did they look, and how were they looked at? She demonstrates that the answers to such
questions illuminate the contexts in which works of art were created, and how they were valued and viewed.
Rubin seeks out the meeting places of meaning in churches, in palaces, in piazzas--places of exchange where
identities were taken on and transformed, often with the mediation of images. She concentrates on questions of
vision and visuality, on "seeing and being seen." With a blend of exceptional illustrations; close analyses of sacred
and secular paintings by artists including Fra Angelico, Fra Filippo Lippi, Filippino Lippi, and Botticelli; and wideranging bibliographic essays, the book shines new light on fifteenth-century Florence, a special place that made
beauty one of its defining features.
The Fourth Industrial Revolution Klaus Schwab 2017-01-03 The founder and executive chairman of the World
Economic Forum on how the impending technological revolution will change our lives We are on the brink of the
Fourth Industrial Revolution. And this one will be unlike any other in human history. Characterized by new
technologies fusing the physical, digital and biological worlds, the Fourth Industrial Revolution will impact all
disciplines, economies and industries - and it will do so at an unprecedented rate. World Economic Forum data
predicts that by 2025 we will see: commercial use of nanomaterials 200 times stronger than steel and a million
times thinner than human hair; the first transplant of a 3D-printed liver; 10% of all cars on US roads being
driverless; and much more besides. In The Fourth Industrial Revolution, Schwab outlines the key technologies
driving this revolution, discusses the major impacts on governments, businesses, civil society and individuals, and
offers bold ideas for what can be done to shape a better future for all.
The New Sustainability Advantage Bob Willard 2012-04-10 Argues that businesses stand to profit from
development strategies that are socially and environmentally responsible. Original.
Wicked Strategies John C. Camillus 2016 Wicked Strategies offers a comprehensive framework for identifying,
responding to and profiting from wicked problems.
Green to Gold 2010
A Better Planet Daniel C. Esty 2019-10-22 A practical, bipartisan call to action from the world’s leading
thinkers on the environment and sustainability Sustainability has emerged as a global priority over the past
several years. The 2015 Paris Agreement on climate change and the adoption of the seventeen Sustainable
Development Goals through the United Nations have highlighted the need to address critical challenges such as
the buildup of greenhouse gases in the atmosphere, water shortages, and air pollution. But in the United States,
partisan divides, regional disputes, and deep disagreements over core principles have made it nearly impossible to
chart a course toward a sustainable future. This timely new book, edited by celebrated scholar Daniel C. Esty,
offers fresh thinking and forward-looking solutions from environmental thought leaders across the political
spectrum. The book’s forty essays cover such subjects as ecology, environmental justice, Big Data, public health,
and climate change, all with an emphasis on sustainability. The book focuses on moving toward sustainability
through actionable, bipartisan approaches based on rigorous analytical research.
Green to Gold Daniel C. Esty 2009
The Fortunes of Francis Barber Michael Bundock 2015-03-01 This compelling book chronicles a young boy’s
journey from the horrors of Jamaican slavery to the heart of London’s literary world, and reveals the unlikely
friendship that changed his life. Francis Barber, born in Jamaica, was brought to London by his owner in 1750 and
became a servant in the household of the renowned Dr. Samuel Johnson. Although Barber left London for a time
and served in the British navy during the Seven Years’ War, he later returned to Johnson’s employ. A fascinating
reversal took place in the relationship between the two men as Johnson’s health declined and the older man came
to rely more and more upon his now educated and devoted companion. When Johnson died he left the bulk of his
estate to Barber, a generous (and at the time scandalous) legacy, and a testament to the depth of their friendship.
There were thousands of black Britons in the eighteenth century, but few accounts of their lives exist. In
uncovering Francis Barber’s story, this book not only provides insights into his life and Samuel Johnson’s but
also opens a window onto London when slaves had yet to win their freedom.
Summary: Green to Gold BusinessNews Publishing 2013-02-15 The must-read summary of Daniel Esty and

Andrew Winston's book: "Green to Gold: How Smart Companies Use Environmental Strategy to Innovate, Create
Value, and Build Competitive Advantage". This complete summary of the ideas from Daniel Esty and Andrew
Winston's book "Green to Gold" shows how the environment is no longer a fringe interest - it has now moved to
center stage in terms of developing and executing a solid, sustainable business strategy. In their book, the authors
explain how environmentalism is now an essential element of business strategy and companies are not acting
because they are forced by law, but because there is actual potential to monetise society's interest in eco-friendly
products and companies. This summary will teach you how to build a profitable and stronger business by helping
to create a healthier planet. Added-value of this summary: • Save time • Understand key concepts • Expand
your knowledge To learn more, read "Green to Gold" and discover how you can make your company greener and
make bigger profits at the same time.
Green to Gold Daniel C. Esty 2006-01-01 Based on the authors rich experience with forward-thinking
companies around the world, "Green to Gold" demonstrates how corporations create value by building
environmental thinking into their overall business strategies.
Green Building Management and Smart Automation Solanki, Arun 2019-07-05 Throughout the world, there is an
increasing demand on diminishing natural resources in the industrial, transport, commercial, and residential
sectors. Of these, the residential sector uses the most energy on such needs as lighting, water heating, air
conditioning, space heating, and refrigeration. This sector alone consumes one-third of the total primary energy
resources available. By using green building and smart automation techniques, this demand for energy resources
can be lowered. Green Building Management and Smart Automation is an essential scholarly publication that
provides an in-depth analysis of design technologies for green building and highlights the smart automation
technologies that help in energy conservation, along with various performance metrics that are necessary to
facilitate a building to be known as a “Green Smart Building.” Featuring a range of topics such as environmental
quality, energy management, and big data analytics, this book is ideal for researchers, engineers, policymakers,
government officials, architects, and students.
HBR Guide to Coaching Employees Harvard Business Review 2015 Resource added for the Human Resources
program 101161.
Citizen Engineer David Douglas 2009-08-24 “Engineers create many of the inventions that shape our society,
and as such they play a vital role in determining how we live. This new book does an outstanding job of filling in
the knowledge and perspective that engineers must have to be good citizens in areas ranging from the
environment, to intellectual property, to ensuring the health of the innovation ecosystem that has done so much
for modern society. This is exactly the sort of book that engineers and those who work with them should read and
discuss over pizza, coffee, or some other suitable, discussion-provoking consumable.” —John L. Hennessy,
president, Stanford University “Citizen Engineer is the bible for the new era of socially responsible engineering.
It’s an era where, as the authors show, engineers don’t just need to know more, they need to be more. The work
is an inspiration, an exhortation, and a practical how-to guide. All engineers concerned with the impact of their
work—and that should be all engineers—must read this book.” —Hal Abelson, professor of computer science and
engineering, MIT “Code is law. Finally, a map to responsible law making. This accessible and brilliant book should
be required of every citizen, and especially, the new citizen lawmakers we call engineers.” —Lawrence Lessig,
director, Safra Center for Ethics, Harvard University, and cofounder, Creative Commons Being an engineer today
means being far more than an engineer. You need to consider not only the design requirements of your projects
but the full impact of your work—from an ecological perspective, an intellectual property perspective, a business
perspective, and a sociological perspective. And you must coordinate your efforts with many other engineers,
sometimes hundreds of them. In short, we’ve entered an age that demands socially responsible engineering on a
whole new scale: The era of the Citizen Engineer. This engaging and thought-provoking book, written by
computer industry luminaries David Douglas and Greg Papadopoulos, focuses on two topics that are becoming
vitally important in the day-to-day work of engineers: eco engineering and intellectual property (IP). Citizen
Engineer also examines how and why the world of engineering has changed, and provides practical advice to help
engineers of all types master the new era and start thinking like Citizen Engineers.
Strategy for Sustainability Adam Werbach 2009-01-01 Leave your quaint notions of corporate social
responsibilty and environmentalism behind. Werbach is starting a whole new dialogue around sustainability of
enterprise and life as we know it in organisations and individuals.
Green to Gold Daniel C. Esty 2009-01-09 From the Publishers Weekly review: "Two experts from Yale tackle
the business wake-up-call du jour-environmental responsibility-from every angle in this thorough, earnest
guidebook: pragmatically, passionately, financially and historically. Though "no company the authors know of is on
a truly long-term sustainable course," Esty and Winston label the forward-thinking, green-friendly (or at least
green-acquainted) companies WaveMakers and set out to assess honestly their path toward environmental
responsibility, and its impact on a company's bottom line, customers, suppliers and reputation. Following the
evolution of business attitudes toward environmental concerns, Esty and Winston offer a series of fascinating
plays by corporations such as Wal-Mart, GE and Chiquita (Banana), the bad guys who made good, and the good
guys-watchdogs and industry associations, mostly-working behind the scenes. A vast number of topics huddle
beneath the umbrella of threats to the earth, and many get a thorough analysis here: from global warming to

electronic waste "take-back" legislation to subsidizing sustainable seafood. For the responsible business leader,
this volume provides plenty of (organic) food for thought. "
Talent Wants to Be Free Orly Lobel 2013-09-30 Presents a set of positive changes in corporate strategies,
industry norms, regional policies, and national laws that will incentivize talent flow, creativity, and growth.
Thank You for My Service Mat Best 2019-08-20 NEW YORK TIMES BESTSELLER • The unapologetic, laughyour-ass-off military memoir both vets and civilians have been waiting for, from a five-tour Army Ranger turned
YouTube phenomenon and zealous advocate for veterans Members of the military’s special operations branches
share a closely guarded secret: They love their jobs. They relish the opportunity to fight. They are thankful for it,
even, and hopeful that maybe, possibly, they’ll also get to kill a bunch of bad guys while they’re at it. You don’t
necessarily need to thank them for their service—the pleasure is all theirs. In this hilarious and personal memoir,
readers ride shotgun alongside former Army Ranger and private military contractor and current social media
phenomenon Mat Best, into the action and its aftermath, both abroad and at home. From surviving a skin infection
in the swampy armpit of America (aka Columbus, Georgia) to kicking down doors on the outskirts of Ramadi, from
blowing up a truck full of enemy combatants to witnessing the effects of a suicide bombing right in front of your
face, Thank You for My Service gives readers who love America and love the good guys fresh insight into what
it’s really like inside the minds of the men and women on the front lines. It’s also a sobering yet steadying
glimpse at life for veterans after the fighting stops, when the enemy becomes self-doubt or despair and you begin
to wonder why anyone should be thanking you for anything, least of all your service. How do you keep going
when something you love turns you into somebody you hate? For veterans and their friends and families, Thank
You for My Service will offer comfort, in the form of a million laughs, and counsel, as a blueprint for what to do
after the war ends and the real fight begins. And for civilians, this is the insider account of military life you won’t
find anywhere else, told with equal amounts of heart and balls. It’s Deadpool meets Captain America, except one
went to business school and one went to therapy, and it’s anyone’s guess which is which.
They Ask, You Answer Marcus Sheridan 2019-08-06 The revolutionary guide that challenged businesses
around the world to stop selling to their buyers and start answering their questions to get results; revised and
updated to address new technology, trends, the continuous evolution of the digital consumer, and much more In
today’s digital age, the traditional sales funnel—marketing at the top, sales in the middle, customer service at the
bottom—is no longer effective. To be successful, businesses must obsess over the questions, concerns, and
problems their buyers have, and address them as honestly and as thoroughly as possible. Every day, buyers turn
to search engines to ask billions of questions. Having the answers they need can attract thousands of potential
buyers to your company—but only if your content strategy puts your answers at the top of those search results.
It’s a simple and powerful equation that produces growth and success: They Ask, You Answer. Using these
principles, author Marcus Sheridan led his struggling pool company from the bleak depths of the housing crash of
2008 to become one of the largest pool installers in the United States. Discover how his proven strategy can work
for your business and master the principles of inbound and content marketing that have empowered thousands of
companies to achieve exceptional growth. They Ask, You Answer is a straightforward guide filled with practical
tactics and insights for transforming your marketing strategy. This new edition has been fully revised and updated
to reflect the evolution of content marketing and the increasing demands of today’s internet-savvy buyers. New
chapters explore the impact of technology, conversational marketing, the essential elements every business
website should possess, the rise of video, and new stories from companies that have achieved remarkable results
with They Ask, You Answer. Upon reading this book, you will know: How to build trust with buyers through
content and video. How to turn your web presence into a magnet for qualified buyers. What works and what
doesn’t through new case studies, featuring real-world results from companies that have embraced these
principles. Why you need to think of your business as a media company, instead of relying on more traditional
(and ineffective) ways of advertising and marketing. How to achieve buy-in at your company and truly embrace a
culture of content and video. How to transform your current customer base into loyal brand advocates for your
company. They Ask, You Answer is a must-have resource for companies that want a fresh approach to marketing
and sales that is proven to generate more traffic, leads, and sales.
Designing with Society Scott Boylston 2019-05-28 This book explores an emerging design culture that
rigorously applies systems thinking to the practice of design as a form of facilitating change on an increasingly
crowded planet. Designers conversant in topics such as living systems, cultural competence, social justice, and
power asymmetries can contribute their creative skills to the world of social innovation to help address the
complex social challenges of the 21st century. By establishing a foundation built on the capabilities approach to
human development, designers have an opportunity to transcend previous disciplinary constraints, and redefine
our understanding of design agency. With an emphasis on developing an adaptability to dynamic situations, the
cultivation of diversity, and an insistence on human dignity, this book weaves together theories and practices from
diverse fields of thought and action to provide designers with a concrete yet flexible set of actionable design
principles. And, with the aim of equipping designers with the ability to drive long-term, sustainable change, it
proposes a new set of design competences that emphasize a deeper mindfulness of our interdependence; with
each other, and with our life-giving natural systems. It’s a call to action to use design and design thinking as a
tool to transform our collective worldviews toward an appreciation for what we all hold in common; a hope and a

belief that our future is a place where all of humankind will flourish.
The Enterprise Big Data Lake Alex Gorelik 2019-02-21 The data lake is a daring new approach for harnessing
the power of big data technology and providing convenient self-service capabilities. But is it right for your
company? This book is based on discussions with practitioners and executives from more than a hundred
organizations, ranging from data-driven companies such as Google, LinkedIn, and Facebook, to governments and
traditional corporate enterprises. You’ll learn what a data lake is, why enterprises need one, and how to build one
successfully with the best practices in this book. Alex Gorelik, CTO and founder of Waterline Data, explains why
old systems and processes can no longer support data needs in the enterprise. Then, in a collection of essays
about data lake implementation, you’ll examine data lake initiatives, analytic projects, experiences, and best
practices from data experts working in various industries. Get a succinct introduction to data warehousing, big
data, and data science Learn various paths enterprises take to build a data lake Explore how to build a selfservice model and best practices for providing analysts access to the data Use different methods for architecting
your data lake Discover ways to implement a data lake from experts in different industries
Work, Health, and Environment Charles Levenstein 1997-07-19 This is an indispensable collection on the crisis
of worker health and safety in the United States. This collection offers an all-important lesson for the labor
movement: that problems of occupational health and safety are not merely technical problems but rather problems
relating to workers' lack of control over the organization of capitalist production.
Smart Technology Applications in Business Environments Issa, Tomayess 2017-03-03 Technology continues to
make great strides in society by providing opportunities for advancement, inclusion, and global competency. As
new systems and tools arise, novel applications are created as well. Smart Technology Applications in Business
Environments is an essential reference source for the latest scholarly research on the risks and opportunities of
utilizing the latest technologies in different aspects of society such as education, healthcare systems, and
corporations. Featuring extensive coverage on a broad range of topics and perspectives including virtual reality,
robotics, and social media, this publication is ideally designed for academicians, researchers, students, and
practitioners seeking current research on the improvement and increased productivity from the implementation of
smart technologies.
The Big Pivot Andrew S. Winston 2014-03-11 We live in a fundamentally changed world. It’s time for your
approach to strategy to change, too. The evidence is all around us. Extreme weather, driven by climate change, is
shattering records all over the planet. Our natural resources are in greater demand than ever before as a billion
more people enter the global middle class, wanting more of everything. Radical transparency is opening up
company operations and supply chains to public scrutiny. This is not some futuristic scenario or model to debate,
but today’s reality. We've passed an economic tipping point. A weakening of the foundations of our planetary
infrastructure is costing businesses dearly and putting our society at risk. The mega challenges of climate change,
scarcity, and radical transparency threaten our ability to run an expanding global economy and are profoundly
changing “business as usual.” But they also offer unprecedented opportunities: multi-trillion-dollar markets are in
play, and the winners of this new game will profit mightily. According to Andrew Winston, bestselling author
(Green to Gold) and globally recognized business strategist, the way companies currently operate will not allow
them to keep up with the current—and future—rate of change. They need to make the Big Pivot. In this
indispensable new book, Winston provides ten crucial strategies for leaders and companies ready to move boldly
forward and win in this new reality. With concrete advice and tactics, and new stories from companies like British
Telecom, Diageo, Dow, Ford, Nike, Unilever, Walmart, and many others, The Big Pivot will help you, and all of us,
create more resilient businesses and a more prosperous world. This book is the blueprint to get you started.
Business Lessons from a Radical Industrialist Ray C. Anderson 2011-03-29 In 1994, Interface founder and
chairman Ray Anderson set an audacious goal for his commercial carpet company: to take nothingfrom the earth
that can't be replaced by the earth. Now, Anderson leads the way forward and challenges all of industry to share
that goal. The Interface story is a compelling one: in 1994, making carpets was a toxic, petroleum-based process,
releasing immense amounts of air and water pollution and creating tons of waste. Fifteen years after Anderson's
call for change, Interface has: —cut greenhouse gas emissions by 82%—cut fossil fuel consumption by 60%—cut
waste by 66%—cut water use by 75%—invented and patented new machines, materials, and manufacturing
processes—increased sales by 66%, doubled earnings, and raised profit margins With practical ideas and
measurable outcomes that every business can use, Anderson shows that profit and sustainability are not mutually
exclusive; businesses can improve their bottom lines and do right by the earth. Ray Anderson is featured in the
film, So Right, So Smart, which takes a behind-the-scenes look at how his leadership transformed Interface into a
company with a sustainable business practices that made it more profitable than it was before.
Green Giants E. Williams 2015-08-12 What do Brazil’s top beauty brand, America’s second-fastest-growing
restaurant chain, and the world’s third bestselling car have in common--besides achieving enormous success with
revenue in the tens of billions? They are doing it all while holding to their convictions of implementing sustainable
principles that help consumers live better lives. But they aren’t the only ones. Green Giants examines nine
companies--including Chipotle, Toyota, Unilever, Tesla, General Electric, and more--who have established the
blueprint for sustainable success that anyone can follow. Author Freya Williams, an early pioneer of the modern
sustainable business movement, discovered six factors responsible for the overwhelming success of these nine

socially responsible companies:• The Iconoclastic Leader• Disruptive Innovation• A Higher Purpose• Built In,
Not Bolted On• Mainstream Appeal• A New Behavioral ContractPacked with eye-opening research, exclusive
interviews, and enlightening examples, Green Giants serves as your blueprint for merging wild profitability with
social responsibility.
Sexual Harassment of Working Women Catharine A. MacKinnon 1979-01-01 A comprehensive legal theory is
needed to prevent the persistence of sexual harassment. Although requiring sexual favors as a quid pro quo for
job retention or advancement clearly is unjust, the task of translating that obvious statement into legal theory is
difficult. To do so, one must define sexual harassment and decide what the law's role in addressing harassment
claims should be. In Sexual Harassment of Working Women,' Catharine Mac-Kinnon attempts all of this and more.
In making a strong case that sexual harassment is sex discrimination and that a legal remedy should be available
for it, the book proposes a new standard for evaluating all practices claimed to be discriminatory on the basis of
sex. Although MacKinnon's "inequality" theory is flawed and its implications are not considered sufficiently, her
formulation of it makes the book a significant contribution to the literature of sex discrimination. MacKinnon calls
upon the law to eliminate not only sex dis- crimination but also most instances of sexism from society. She uses
traditional theories in an admittedly strident manner, and relies upon both traditional and radical-feminist sources.
The results of her effort are mixed. The book is at times fresh and challenging, at times needlessly provocative.
-- https://www.jstor.org (Sep. 30, 2016).
Green to Gold Daniel C. Esty 2006-01-01 This book explains what every executive should know to manage the
environmental challenges facing society and the business world. Based on the authors' rich experience with
forward-thinking companies around the world, "Green to Gold" demonstrates how corp.
The Power of Habit: by Charles Duhigg | Summary & Analysis Elite Summaries 2016-06-13 Detailed summary
and analysis of The Power of Habit.
The Duke's Assassin Stefano Dall'Aglio 2015-01-01 Part I. The eleven-year exile -- Part II. Anatomy of a
murder.
The New Continentalism Kent E. Calder 2012-04-24 In this groundbreaking book Kent E. Calder argues that a
new transnational configuration is emerging in Asia, driven by economic growth, rising energy demand, and the
erosion of longstanding geopolitical divisions. What Calder calls the New Silk Road—with a strengthening multifaceted relationship between East Asia and the Middle East at its core—could eventually emerge as one of the
world's most important multilateral configurations. Straddling the border between comparative politics and
international relations theory, this important book will stimulate debate and discussion in both fields.
The Great War for Peace William Mulligan 2014-05-27 Offers an assessment of the first two decades of the
twentieth century, and especially the First World War, that argues that these years played an essential part in the
creation of a peaceful global order.
Summary: Green to Gold BusinessNews Publishing 2013-02-15 The must-read summary of Daniel Esty and
Andrew Winston's book: "Green to Gold: How Smart Companies Use Environmental Strategy to Innovate, Create
Value, and Build Competitive Advantage". This complete summary of the ideas from Daniel Esty and Andrew
Winston's book "Green to Gold" shows how the environment is no longer a fringe interest - it has now moved to
center stage in terms of developing and executing a solid, sustainable business strategy. In their book, the authors
explain how environmentalism is now an essential element of business strategy and companies are not acting
because they are forced by law, but because there is actual potential to monetise society's interest in eco-friendly
products and companies. This summary will teach you how to build a profitable and stronger business by helping
to create a healthier planet. Added-value of this summary: • Save time • Understand key concepts • Expand
your knowledge To learn more, read "Green to Gold" and discover how you can make your company greener and
make bigger profits at the same time.
Green Recovery Andrew S. Winston 2009-08-17 When the economy turns rough, many companies sideline their
green business initiatives. That's a big mistake. In Green Recovery, Andrew Winston shows that no company can
afford to wait for the downturn to ease before going green. Green initiatives ratchet up your company's resource
efficiency, creativity, and employee motivation. They save energy, waste, and money, preserving precious capitaland give precise focus to your innovation efforts and strategic priorities. Part manifesto and part how-to guide,
this concise and engaging book provides a road map for using green initiatives to deliver short-term gains and
position your company for long-term strategic growth. You'll discover how to: -Get lean: Amp up your energy and
resource efficiency to survive tough times -Get smart: Use environmental data about products and supply chains
for competitive advantage -Get creative: Rejuvenate your innovation efforts by asking heretical questions such as
"How might we operate with no fossil fuels?" -Get going: Engage and excite employees to solve the company's,
the customer's, and the world's environmental challenges Green Recovery is your guide to establishing your
competitive positioning in difficult times and emerging even stronger into a vastly changed economy.
Sustainability Leslie Paul Thiele 2016-10-05 The pursuit of sustainability has generated lifestyle changes for
individuals across the globe; innovations within the arts and sciences, business, design, engineering, and
agriculture; historic policies and laws at municipal and state levels; and crucial international protocols and
agreements. Yet the meaning of sustainability remains unsettled, and the term frequently serves as green veneer
for business as usual rather than a driver of fundamental change. The second edition of this popular and lively

book explores the concept and practice of sustainability through a broad range of current issues and debates.
Fully revised and updated, the book integrates expanded global breadth with increased attention to the importance
of local relationships and responsibilities, while illustrating that sustainability demands creativity as well as
conservation. New Inquiry and Exploration sections with links to web-based resources are also included to help
students probe and deepen central debates and topics. Sustainability presents a hopeful account of crucial
opportunities while directly confronting the hurdles, disputes and challenges that lie ahead. It will be a valuable
resource for students and general readers keen to grapple with one of the most pressing issues of our times.
Start With Why Simon Sinek 2011-10-06 Simon Sinek's recent video on 'The Millennial Question' went viral
with over 150 million views. Start with Why is a global bestseller and the TED Talk based on it is the third most
watched of all time. Why are some people and organisations more inventive, pioneering and successful than
others? And why are they able to repeat their success again and again? In business, it doesn't matter what you do,
it matters WHY you do it. Start with Why analyses leaders like Martin Luther King Jr and Steve Jobs and
discovers that they all think in the same way - they all started with why. Simon Sinek explains the framework
needed for businesses to move past knowing what they do to how they do it, and then to ask the more important
question-WHY? Why do we do what we do? Why do we exist? Learning to ask these questions can unlock the
secret to inspirational business. Sinek explains what it truly takes to lead and inspire and how anyone can learn
how to do it.
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